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Statement of University of Maryland Global Campus 

I am Greg Fowler, president of University of Maryland Global Campus, and I thank you for the opportunity to 
speak to you today. 

For those unfamiliar with University of Maryland Global Campus (UMGC), the institution was founded 75 
years ago, in 1947, to serve the needs of adult students in the workforce and the U.S. military for whom a 
traditional classroom experience was impractical or impossible. 

In 1949, at the request of the U.S. Department of Defense, the university sent faculty overseas to teach 
American troops stationed in postwar Europe, to Asia beginning in 1956, and to the Middle East in 2005. 

UMGC’s mission remains unchanged to this day. Currently, the institution serves some 90,000 students each 
year in Maryland, across the country, and around the world, offering open admissions, affordable coursework 
backed by the reputation of the University System of Maryland (USM), and access online and at locations 
worldwide. 

While UMGC's operations are funded primarily by tuition revenue, the university offers the second-lowest 
tuition and fees of any Maryland public institution, and our undergraduates owe an average of $22,504 after 
completing a degree, well below the national average of $37,000. In FY2021, the university received 
approximately $44.3 million from state appropriations, accounting for less than 11 percent of its unrestricted 
operating budget. 

Serving Maryland 

About 90,000 UMGC alumni live in Maryland, more than 
34,000 Marylanders attended UMGC in FY21, with some 
5,600 Marylanders earning UMGC degrees last year 
alone. 

UMGC enrolls more Maryland community college transfer 
students than any other institution in the state, and 
through its Maryland Completion Scholarship, allows 
eligible community college graduates to complete a 
UMGC bachelor’s degree for $12,000 or less! More than 
12,500 scholarships have been awarded since the program began in 2014—including 4,179, valued at almost 
$7.8 million, in FY2021 alone—and more than 5,100 recipients have already completed a UMGC credential. 

The PG3D Scholarship Program, launched in 2017, allows eligible, high-performing Prince George’s County 
Public Schools (PGCPS) students to earn dual credit toward their high school diploma and associate degree 
from Prince George’s Community College (PGCC), and subsequently their bachelor’s degree from UMGC, all 
for $10,000 or less. For some students who qualify financially, the college degrees could be free. 

This year, the first three graduates of the program are expected to earn their UMGC degrees. Two were able 
to complete all requirements for the associate degree while still in high school. Today, 184 students are 
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enrolled in the program. 

In January 2022, U.S. News and World Report cited UMGC as enrolling the largest number of transfer students 
in the nation in 2020—a total of 9,513, almost 30 percent more than the second-place school, California 
State University, Northridge. 

Serving the Military 

Since 1949, UMGC has had a contractual relationship with the U.S. Department of Defense to teach American 
troops stationed overseas, including in war zones in Vietnam, Kosovo, Iraq, and Afghanistan. 

In FY21, UMGC enrolled more than 52,000 military-affiliated students—either active duty, veterans, 
reservists, or dependents—with operations in some 20 countries and more than 180 locations in the United 
States, Europe, Asia, the Middle East, and North Africa. 

Serving Underserved Populations 

UMGC serves a highly diverse student population. Student surveys reveal that 66 percent of undergraduates 
are first-generation college students, and some 44 percent of UMGC students have dependent children. In 
FY2020, its enrollment comprised: 

• 28.4 percent African American students 
• 5.1 percent Asian students 
• 13.7 percent Hispanic students 
• 35.8 percent white students 
• and 15.3 percent who identified as Native American, Hawaiian or Pacific Islander, multiracial, or 

other 
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Opportunities and Challenges 

UMGC's enrollment demographics and sources of revenue present opportunities and challenges in the near 
term and going forward. 

The university’s commitment to military populations remains steadfast, and the institution benefits from 
enhanced brand awareness and the advantages presented by its more than 180 physical locations worldwide. 
At the same time, its contractual obligations render it vulnerable to political and military developments that 
affect troop deployments and the ability of personnel to pursue higher education. (For instance, UMGC saw 
immediate and significant enrollment fluctuations when U.S. troops were withdrawn from Afghanistan, when 
the Navy changed eligibility requirements for tuition assistance, and when the Army experienced ongoing 
technical challenges around the rollout of its new education portal.) 

At the same, UMGC is a leader in workforce development in Maryland, assists “near completers” in earning 
credentials or degrees and is committed to supporting underserved populations. These objectives require 
that the university maintain a cutting-edge and workforce-relevant curriculum, resting on a foundation of 
service and support that is informed by data analytics, scalable, and readily accessible 24/7 across multiple 
platforms. 

Priorities and Objectives 

Given these realities, the university’s priorities and objectives in service of the state center around 
strengthening its core operations, broadening its reach, establishing and expanding its partnerships, and 
investing in its people. 

With this in mind, UMGC 

• Has launched a new Student Affairs unit, revised learning and support platforms, and updated 
analytics to better track student performance and support needs. 

• Is developing rapid, scalable ways to award credit for prior learning; investing in new technologies 
to support operations and service; and leveraging a corporate partnership to dramatically reduce 
callback times. 

• Is partnering with companies like Amazon, Wiley Education Services, Uber, and ManTech. Our 
recently announced agreement with GUILD Education brings new partners into our portfolio who pay 
tuition directly for Maryland and other U.S. citizens working for Fortune 1000 companies including 
JPMorgan Chase, Discover, Target, Chipotle, Five Guys, and Taco Bell. 

• Has adopted a new Diversity Strategic Plan to ensure that diversity, equity, and inclusion are woven 
into the very fabric of the university; and has developed a comprehensive “Future of Work” plan to 
guide a post-pandemic transition to a hybrid work environment. 
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UMGC's Request 

As we continue to fulfill our mission, we ask that you: 

• Continue support for both our operating and facility needs, which center around the digital 
infrastructure—the equivalent of brick-and-mortar facilities at traditional institutions—that are 
necessary to effectively upskill adult learners. 

• Support our ongoing efforts to build robust partnerships with state and corporate entities that will 
allow us to serve students who left college without earning a degree as they return and complete 
their studies. We are particularly proud of our partnership with Amazon, which positions UMGC as 
the sole Career Choice institution in Maryland, offering tuition to more than 15,000 in-state 
employees. 

• Support our ongoing efforts to partner with more state entities and businesses to rapidly develop 
the right learning experiences for various workforce sectors, securing funding for the most 
underserved and vulnerable populations, and allowing them to earn shorter-term credentials 
without assuming additional debt. 

• Understand UMGC’s unique role within the USM and the state of Maryland and support requests for 
additional flexibility that will allow the university to continue to evolve and grow within the 
competitive and ever-changing landscape of adult and nontraditional education. 

Thank you again for this opportunity and for the support you have provided to the University System of 
Maryland and to UMGC. And now I am pleased to answer your questions. 

### 
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Comment Requested 

The President should comment on how the institution is planning to return to an operational structure in 
fiscal 2023 without the assistance of federal emergency relief funding should pandemic-related 
expenditures/impacts continue into the 2022-2023 academic year. 

More than half of the federal emergency relief funding that UMGC received went directly to needy students 
via emergency financial aid grants. The remaining funds were used for UMGC’s institutional expenditures and 
impacts related to the COVID-19 emergency and its effects on the institution. Should institutional pandemic-
related expenditures and impacts continue into FY23, UMGC will impose organizational expense controls and 
budget reallocation to manage the institutional effects. More importantly, although the student aid portion 
of the federal emergency relief funding will not be available in FY23, UMGC has established an emergency 
relief fund for needy students, funded exclusively by charitable donations. Students in need of emergency aid 
can apply for a Student Aid Fund for Emergency Relief (SAFER) grant at UMGC. 
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Dr. Gregory W. Fowler, President 
February 2022 

Overview 

University of Maryland 
Global Campus (UMGC) 

University of Maryland Global Campus 
President Gregory W. Fowler, PhD 

"I am proud to lead an institution focused squarely on the needs of adult and 
military students—individuals who form the backbone of our economy and our 

country yet are too often excluded from conversations in higher education." 

Experience and Education 

President, Southern New Hampshire University Global Campus 
Associate Provost and Dean of Liberal Arts, Western Governors University 
Chief Academic Officer and Vice President for Academic Affairs, Hesser College 

Commissioner and Board Member, New England Commission of Higher Education 

Two-time Fulbright Senior Scholar (Germany and Belgium) 
Charles A. Dana Scholar, Duke University 

Morehouse College – BA, English/Political Science 
George Mason University – MA, English 
Western Governors University – MBA 
SUNY Buffalo – PhD, English/American Studies 
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On April 18, 2019, Maryland Governor 
Larry Hogan signed legislation changing 
the name of University of Maryland 
University College (UMUC), America’s 
largest online public university, to 
University of Maryland Global Campus 
(UMGC), effective July 1, 2020. 

The new name reflects the institution’s 
status as a respected state university in 
Maryland, its global footprint, and its 
ability to serve its students wherever in 
the world their life journey takes them. 

Mission 

    
    

     
   

    
     

  

      
       

    
       

   

         
   

    

      
        

     
  

        
  

       
      

      

The mission of University of Maryland Global Campus (UMGC) is 
improving the lives of adult learners. 

We will accomplish this by: 

• Operating as Maryland's open university, serving adult 
students in the workforce and the U.S. military, as well 
as veterans, in Maryland, across the United States, and 
around the world; 

• Providing our students with affordable, open access to 
valued, quality higher education; and 

• Serving as a recognized leader in career-relevant 
education, embracing innovation and change aligned with 
our purpose, and sharing our perspectives and expertise. 
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UMGC History 

• Founded in 1947, UMGC has maintained a singular focus on the needs of adult 
and military students for whom a traditional education is impractical or 
impossible 

• In 1949, UMGC answered the U.S. Department of Defense (DoD) call to teach 
American troops stationed in post-WWII Europe; in 1956, in Asia; in 2005, in the 
Middle East 

• UMGC has taught on all seven continents and in war zones including Vietnam, 
Kosovo, Iraq, and Afghanistan 

• Today, UMGC operates on U.S. military installations across the United States 
and in more than 20 countries under three DoD contracts: Europe, Asia, and 
Middle East 

• In 1970, UMGC became independently accredited 

• UMGC was among the first universities in the world to develop and offer 
degrees fully online 

• Today, UMGC is America’s largest online public university 

UMGC Enrollment 

 

             
           

            
            

 

            
 

          
          
 

    

             
 

     

 

  

     
     

   

Fiscal Year 2021 

89,900+ 
students enrolled 

More than 95 percent of enrollments 
are either online or in a hybrid format. 

15,400+ 352,000+ 
degrees and certificates course enrollments 

awarded 
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GLOBAL 
LOCATIONS 

UMGC Locations  
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UMGC has 175+ worldwide classroom and service locations 
including on military bases in more than 20 countries and territories 

Our Newest Locations 

Fayetteville 
North Carolina 

National Landing 
Virginia 

Patrick Space 
Force Base 

Florida 

Morón Air 
Force Base 

Spain 

San Antonio 
Texas 
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UMGC and the Military 

• UMGC has held continuous contracts with the Department of Defense to 
provide face-to-face instruction to U.S. troops in Europe (since 1949), 
Asia (since 1956) and the Middle East (since 2005). 

• Some 52,000 active-duty military servicemembers, reservists, veterans, and 
dependents are enrolled. 

• UMGC was named the top public university in the Military Times 2020 "Best for 
Vets" ranking of online and nontraditional universities. This marks the sixth 
consecutive year UMGC has been ranked among the top 10 universities in this 
category. UMGC also ranks No. 1 among universities in the publication's 2021 survey of 
Best for Vets Employers. 

• In 2016, UMGC opened a student veterans lounge and launched the General John W. 
Vessey Jr. Online Veterans Resource Center. 

• UMGC was one of five institutions chosen to participate in a pilot program to gather 
data and inform the U.S. Naval Community College’s development. 

• UMGC is the largest provider of higher education services to U.S. military veterans in 
the world and the second-largest provider to active-duty personnel. 

Student Profile 

Median age
27 

21,000+ Federal 
Pell Grant-

eligible students
enrolled (FY

2021) 

53% people of
color (FY 2021) 

28% African 
American 
(FY 2021) 

66% of 
undergraduates 

are first-
generation

college students* 

90% employed
(78% work 
40 or more 

hours/week)* 
61% of 

undergraduates 
transfer 30 or 

more credits to 
UMGC (FY 2021) 

10 
* UMGC Demographics Survey, Fall 2021 
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Diversity in Action 

In 2021, UMGC launched a new, two-year Diversity, Equity, and 
Inclusion Strategic Plan that will position the university to: 

• Become a leading advocate for improved learning environments for 
communities and cultures worldwide 

• Adopt a vision that combines attention to previously underrepresented 
groups with aspirations to increase access to education for all 

• Apply a comprehensive accountability system for diversity initiatives that 
offers transparency for individuals and groups 

• Establish additional oversights and feedback channels by increasing 
engagement with students, faculty, and staff 

• Expand guidelines and frameworks that ensure that all programs are 
intentional and include performance metrics 

• Build the workforce of the future, focused on inclusive excellence and 
cultural intelligence 

11 
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UMGC offers the second-lowest in-state tuition and fees among four-year 
Maryland public institutions. UMGC undergraduates owe an average debt 
of $22,504 after completing their degree, well below the national average 
of $37,000. 

4.1% 7.0% 

UMGC default rate National default rate 

The default rate is the percentage of a school's borrowers who enter repayment on certain 
loans during a federal fiscal year and default prior to the end of the next one to two fiscal years. 
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Success Coaches 

• Students have a dedicated support system 
to progress in their programs and achieve 

All UMGC students are assigned their goals. 
success coaches who work with • Coaches help identify the root causes of 

them over the course of their obstacles to a student’s progress— 
academic journeys. whether life factors or academic 

challenges—and identify solutions to 
those challenges before they become 
impediments. 

• This model emphasizes proactive outreach 
to students based on key indicators and 
risk factors, such as their number of 
coursework submissions and how 
frequently they log in to the classroom. 

13 
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• Programs and courses are designed with input from industry leaders and focus on the knowledge, skills, 
abilities, and dispositions (KSADs) students need to succeed in their chosen fields. 

• Project-based experiences help to develop mastery and application of KSADs in real-world and career-relevant 
contexts. 

• Undergraduates complete a PACE (Program and Career Explorations) course, in which they are matched with
a faculty mentor who helps them develop academic and career plans and become familiar with university
support services and resources during this course, thus improving first-term retention. 

• UMGC is a leader in advancing educational innovation. 
• UMGC’s School of Cybersecurity and Information Technology is incorporating immersive learning through

Extended Reality (XR) and virtual classrooms. 
• UMGC has replaced most publisher textbooks with eResources, including open educational resources 

(OERs), saving students millions of dollars each year and increasing accessibility and likelihood of success. 
• UMGC is exploring alternate and complementary credentials as pathways to education and is actively

developing credit and non-credit, stackable experiences. 
• UMGC is a pioneer in the use of technology and analytics (such as adaptive learning and predictive 

analytics) to identify new strategies and approaches that will improve retention and student success. 

14 

7 



15 

2/25/22 

Faculty Model 

• Full-time faculty provide leadership to the academic programs; they are 
responsible for curricular rigor, coherence, content, and quality of the 4,500+ programs 

adjunct faculty 
members • Adjuncts are scholar-practitioners—faculty with solid academic credentials 

who also work in the fields in which they teach, bringing to bear their rich, 
With experience real-world experience for the benefit of UMGC students 

teaching adult learners 
in face-to-face, online, • UMGC trains and evaluates faculty based on their ability to support non-

traditional learners and in hybrid settings 

• Analytics allow faculty and staff to identify when learners are struggling and 
to reach out to offer timely support 

• Collegiate faculty are on renewable, full-time, annual contracts; 
overseas collegiate faculty teach only face-to-face for military contracts and 
can be reassigned to and within the geographic area in which they are hired 

15 
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• UMGC has teamed up with Parchment, the 
industry leader in academic credentials 
management, on a pilot program to develop and 
issue Comprehensive Learner Records (CLRs). 

• CLRs are official academic records and expand 
the information and insights a college or 
university certifies about a learner’s educational 
experience, both in and out of the classroom. 

• Using Parchment Award – CLR Services, UMGC 
can capture more specific evidence of a student’s 
learning—as well as a more holistic 
representation of a learners’ education—in 
ways traditional transcripts cannot. 

16 

16 

8 



17 

2/25/22 

Expanding Our Program Portfolio 

UMGC offers 90+ degrees, specializations, and certificates, and continues to add new 
career-aligned programs and credentials in areas such as: 

• Data Science, Digital Design, and Threat Hunting 
• CyberAccounting, HRIS People Analytics, and Global and Multicultural Marketing 
• Long-term Care Administration, Health and Aging, and Applied Social Science 

17 
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• The UMGC Student Aid Fund for Emergency Relief (SAFER) was established in response to the global pandemic to 
assist UMGC students worldwide who are experiencing financial hardship related to an unforeseen emergency. 
More than 460 students have received an average of $500 each. 

• With the Maryland Completion Scholarship, eligible Maryland community college graduates can complete 
their bachelor's degree at UMGC for $12,000 or less, well below the typical cost for in-state students. Since spring 
2014, more than 12,516 scholarships have been awarded and some 5,120 recipients have earned a UMGC 
credential. 

• The Prince George’s 3D Scholarship Program allows 
eligible students in Prince George’s County to earn a 
bachelor’s degree for a total cost of $10,000 or less. 

• The Pillars of Strength Scholarship covers all costs 
for the volunteer caregivers of wounded or injured 
servicemembers seeking a bachelor’s or master’s 
degree. Fifty-one full scholarships have been 
awarded since 2013. 

18 
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Academic & Corporate Alliances 

UMGC works with many clients to serve their education 
needs. Our alliances span a full range of organizations, 
including major corporations, the federal government, 
and community colleges across the United States. 

135 Corporate, Nonprofit, and 
Government Partners 
including 

• Amazon • Marriott International 
• AWS • Maryland Transportation Authority 
• Boeing (MDTA) Police 
• Booz Allen Hamilton • Maryland State Police 
• CSX • Papa John’s 
• GEICO • Uber 
• Jiffy Lube • MedStar Health 
• Leidos • Smithsonian Institution 
• Lockheed Martin • Walgreens 

92 Community College Alliances 
including all Maryland community colleges 

and 76 out-of-state community colleges and systems 

19 
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Under an expanded agreement unique to UMGC, some 
15,000 eligible Amazon employees in Maryland will now 
have access to every UMGC undergraduate program, 
including in such workforce-relevant fields as business, 
cybersecurity, and data science. Amazon will cover the full 
cost of tuition and UMGC will waive the application 
fee. UMGC is the only university in Maryland to have 
this agreement with Amazon. 

This enhanced partnership launched December 2021. 

20 
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Broadening Our Reach 

Newly Announced System Alliances 

Reaching more than 
two million learners 
enrolled in the 
California system’s 116 OUR GOAL community colleges. 

UMGC will become 
Reaching more than the most transfer-
100,000 students enrolled friendly college in in the system’s 16 

America. community colleges. 

21 
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UMUC Ventures was established in 2016 as a not-for-profit supporting organization, identifying and developing 
enterprises with the potential to generate new revenue streams, the profits from which will help to hold down the cost 
of a UMGC education. Through UMUC Ventures, UMGC is creating a new way of fulfilling its public mission—bringing an 
affordable, accessible, quality education within reach for adult learners in Maryland and around the world 

Strengthen UMGC: Enable the university to innovate and provide its diverse learner 
populations with the best possible opportunities to succeed. 

STRATEGIC 
PRIORITIES 

Innovation Hub for USM: Enhance the capabilities of the University System of Maryland 
(USM) and offer new supports for Maryland students and institutions. 

Market Opportunities: Explore opportunities with broad market value with eventual 
revenues channeled toward lowering costs or increasing support for Maryland learners. 

22 

11 



23 

2/25/22 

UMGC Accreditations 

UMGC is accredited by the Middle States Commission on Higher Education (MSCHE), the accrediting body that 
serves Maryland and surrounding states and accredits all University System of Maryland institutions. 

UMGC holds Specialized Program Accreditations for five professional degrees including the Health Informatics 
Administration Master's Degree, Master of Arts in Teaching, Master of Business Administration, Master of 
Education in Instructional Technology, and Nursing for Registered Nurses Bachelor's Degree. 

UMGC has been designated as a National Center of Academic Excellence in Information Assurance and Cyber 
Defense Education by the National Security Agency and the Department of Homeland Security and as a National 
Center of Digital Forensics Academic Excellence by the Defense Cyber Crime Center Academic Cyber Curriculum 
Alliance. 
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No. 1 among Universities, Best for Vets Employers—Military Times | 2021 

Top 10 Most Innovative Schools among Regional Universities, North—U.S. News & World Report Best Colleges | 2021 

No. 21 in America’s Best Online Learning Schools, Colleges Survey—Newsweek | 2021 

Top ranked public university (online and nontraditional universities)—Military Times "Best for Vets" | 2020 

No. 1 in conferring master’s degrees to minority students in the area of Information Technology—Diverse: Issues in 
Higher Education (Diverse) | 2020 

Ninth Annual Mid-Atlantic Gigabit Innovation Collaboratory (MAGIC) Competition – First and Third Place for UMGC’s 
cyber competition teams | 2020 

For a second straight year, UMGC's Cybersecurity Technology graduate program won the Professional Award for Best 
Cybersecurity Program in Higher Education – SC Magazine | 2019 

Ranked #1 among online and nontraditional universities – Military Times Best Colleges | 2018 

IBM Watson Analytics Global Competition – First Place | UMGC Data Analytics Team | 2018 

Best of the Best: Top Veteran-Friendly Schools | U.S. Veterans Magazine | 2016 

Higher Education Excellence in Diversity Award | INSIGHT Into Diversity | 2016 

President’s Award – Open Education Consortium | 2015 

WCET Outstanding Work (WOW) Award recipient for UMGC’s large-scale effort to adopt open educational resources, 
or OERs, in all undergraduate courses | 2015 

UMGC became the first institution in the University System of Maryland to be designated as a National Center of 
Digital Forensics Academic Excellence by the U.S. Department of Defense Cyber Crime Center (DC3) | 2015 

24 
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Education 

Online education leader to take over at 
University of Maryland Global Campus 
Gregory Fowler was recently named president of 
University of Maryland Global Campus, starting on Jan. 4. 

By Nick Anderson 
Jan. 3, 2021 at 6:15 p.m. EST 

A veteran online education leader and English scholar who has pushed for workforce-oriented programs serving students at all stages 
of adult life is poised to take over Monday as president of the University of Maryland Global Campus. 

Gregory Fowler, 50, has been a senior official for nearly nine years at fast-growing Southern New Hampshire University. Enrollment at 
the private, nonprofit university, fueled by a booming online program, exceeded 113,000 students in fall 2019 and surged even higher 
in 2020. 

Now Fowler will take the helm of the public, online-focused school based in Maryland known as UMGC. It had more than 58,000 
students in the United States in 2019, federal data show, and served tens of thousands more at locations around the world. Much of 
UMGC’s overseas enrollment comes from U.S. military service members and their families. 

UMGC in the News - EXCERPT 25 

If we want non-traditional results, we 
need non-traditional approaches 
We must listen to − and respect − the needs and aspirations of learners 
as they are, not as we wish them to be, say Gregory Fowler and Kate 
Smith 

As we begin to emerge out the other side of the pandemic, it has become increasingly clear that 
a large and growing demographic of adult learners − historically underserved by traditional 
higher education − was disproportionately affected. 

While they strive to complete degrees and credentials while re-entering or navigating the 
workforce, many find that colleges and universities are ill-equipped to respond to their needs. 
This ongoing demographic shift comes as no surprise, so why has the sector been so painfully 
slow to react? 

Co-Authored by 

Gregory Fowler 
President 
University of Maryland Global Campus 

Kate Smith 
President 
Rio Salado College 

September 9, 2021 

UMGC in the News - EXCERPT 

Most institutional bureaucracies intentionally admit, sort and guide learners in large cohorts − 
but the personalisation that learners often need to thrive is frequently lost in the process. As a 
result, challenges related to scheduling, finances, access to support and the competing 
demands of work and family go largely unaddressed, despite learners repeatedly voicing these 
concerns. 

Listening efforts often focus on areas such as recruitment, admissions and alumni giving, which 
serve the institution as much as, or more than, they serve learners. It’s no trivial task to truly 
understand the psychosocial, emotional and personal challenges that learners face, not to 
mention how those challenges shape their learning experiences and intellectual development. 
But when listening becomes difficult, we must not turn away. 

26 
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What makes you excited about your job? 

UMGC has a 75-year history of serving adult and military learners 
beyond the boundaries of the traditional campus on all seven 
continents. I am excited to continue expanding on that mission and 
tradition. Our team is bringing new levels of deliberate design and 
transparency to learning experiences—credit and noncredit—that 
address the needs of new markets with high levels of support and 
accountability. 

How have you been personally affected by the pandemic? 

COVID-19 started shutting things down just as the Ahmaud Arbery 
and George Floyd cases hit the news. I grew up attending high 
school events not far from where Arbery was killed. That could have 
been me. 

Isolation gave me a chance to reflect on what mattered, including my 
relationships with others and theirs with me, especially anytime 
someone close to me contracted COVID, and certainly when 
someone passed away. Both personally and professionally, I have a 
greater sense of self and purpose now and, to paraphrase Mandela, 
want even more to use education of the underserved to change the 
world. 

The Daily Record’s Power 30 Higher 
Education: Gregory W. Fowler, Ph.D. 
President, University of Maryland 
Global Campus 

During his 25-year career in higher education, Gregory W. Fowler 
has held senior-level academic and administrative positions at a 
number of institutions, including Western Governors University in 
Salt Lake City and Southern New Hampshire University. 

In January of this year, he took over as president of the University 
of Maryland Global Campus, the on- line-focused school that 
serves mostly adult students around the world. 

10 Colleges That Enroll the Most 
Transfer Students 
Each of these schools enrolled more than 4,600 new transfer 
students in fall 2020, U.S. News data shows. 
By Ilana Kowarski | Jan. 25, 2022, at 9:30 a.m. 

The U.S. News Short List, separate from our overall rankings, is a regular series that 
magnifies individual data points in hopes of providing students and parents a way to 
find which undergraduate or graduate programs excel or have room to grow in 
specific areas. 

Students who are unhappy with their college experience may want to consider 
transferring to a school that is a better fit. While some colleges rarely admit 
transfer students, many routinely allow transfers and enroll a significant number. 

Among the 1,131 ranked colleges and universities that provided fall 2020 transfer 
statistics in an annual U.S. News survey, the average number of new transfer 
students was 476. The average transfer acceptance rate at these schools was 
65%. 

Meanwhile, the 10 colleges with the biggest transfer student populations each 
had more than 4,600 new transfer students. The average size of the transfer 
student body at these schools was large: 5,965 students. Transfer acceptance 
rates varied widely, ranging from a low of 30% at Liberty University in Virginia to a 
high of 100% at the University of Maryland Global Campus, which tops this list as 
it enrolled more than 9,500 new transfers in fall 2020. 
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Making the Online Student Experience: How Intentional Design
and Engagement Lead to Success 
GREGORY FOWLER 
President, University of Maryland Global Campus
January 14, 2021 

With the rise of the internet, institutions of higher education like University of Maryland Global Campus (UMGC) and Southern 
New Hampshire University (SNHU) recognized that online education would appeal to underrepresented and nontraditional 
students, particularly those who have struggled to make the leap to a college degree. In the intervening years, enrollments have 
increased along with acceptance of online education and measures of student satisfaction, driven by processes that incorporate 
the learners’ voices and data that show which support measures are most effective. Persistence and graduation rates have 
increased as well. 

The coronavirus pandemic has pushed discussions of online education to the forefront, not only at schools like UMGC and 
SNHU, but across the country. Now, educators and administrators are exploring how to leverage feedback from online tools 
and adopt best online practices to improve the way we learn in face-to-face environments, as well. 

The online environment has already changed the way we shop, listen to music, and even visit the doctor. Higher education, too, 
will exist in a new normal post pandemic. Colleges and universities that hope to help learners acquire the knowledge, skills, 
abilities, and dispositions (KSADs) they will need to navigate an uncertain and volatile world must be reflective and intentional in 
assessing the way we learn and what our learning experiences entail. 

UMGC in the News - EXCERPT 29 

A new name, a continued mission: UMUC is now 
University of Maryland Global Campus 

By Connecting Vets
October 9, 2019 

For 50 years, America's largest online public university has been known as the University of Maryland University 
College. This year, the institution has changed its name to be more reflective of its mission of reaching students all 
over the nation. 

Starting this fall, current and prospective students will now know the university as the University of Maryland Global 
Campus and will begin to see the new name reflected in the logo and look on the school's website. 

“This new name reflects the institution’s established standing as a global leader in adult higher education, its impact 
as an innovator and early adopter of online education, and its focus on helping Maryland build its highly skilled 
workforce through affordable, accessible, and career-relevant academic programs," said Maryland Governor Larry 
Hogan. 
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We can no longer treat higher education as one-
size-fits all and expect students to align our 

learning experience with their needs. We must 
listen, seek to understand, and 

bring the right experience to the right student 
at the right time and in the right way. 

Gregory Fowler, PhD | President, UMGC 
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